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Introduction

At Digital Authority Partners, we are often asked about our doctor reputation management services. Usually, reputation management for doctors, as a
service, is often sought if a doctor is:

e dealing with too many negative medical reviews ® receiving negative press coverage

e involved in embarrassing public incidents e recovering from a malpractice lawsuit

When negative media coverage or online reviews about doctors appear online,
medical practices see a one third drop in visits and calls to their offices, causing
a potentially disastrous financial impact.

When any of these events occur, doctors tend to enter “crisis mode” and often
scramble to find the best strategies to restore their reputation.

Usually, reputation management companies refuse to divulge the techniques used
to repair a doctor’s online reputation. Unlike most agencies, at Digital Authority
Partners we prefer to be honest and transparent about how we approach
reputation management for doctors.

If you or your medical practice are dealing with a reputation issue, read our
ultimate guide to online reputation management, along with an explanation of
how each technique works.



https://www.sfchronicle.com/business/article/Yelp-reviews-privacy-laws-hamstring-doctors-9975030.php

Bad press won't go away

This is the simple truth about online reputation management for doctors: bad
reviews and bad press coverage don’t go away. As a consequence, prudent
doctors have taken very aggressive measures to guard their reputation. There
are both constructive and catastrophic ways to restore a reputation. This
article will only focus on tried and true tactics to restore a doctor’s reputation.

Let’s first explore the unfortunate ways some doctors have attempted to deal
with their tarnished online reputation.

According to Aaron Schur, Senior Director of Litigation at Yelp, the company
regularly receives subpoenas from legal counsel retained by doctors to fix
their reputation. Yelp rarely acts on these aggressive legal tactics to remove
customer feedback.

Even though negative coverage never goes away, the worst thing a doctor
can do is fight fire with fire.

In 2016, a Manhattan dentist sued multiple Yelp reviewers for their
negative reviews - a move that backfired. The New York Daily News
This business may be trying to abuse the legal system in an é | began its coverage of the suit in very unflattering terms: “A Manhattan
effort to stifle free speech, including issuing questionable % dentist has been trying to extract money from patients who give him bad

legal threats against reviewers. As a reminder, reviewers . . T . . .
who shars thelr experiencas have a Finst Amendmant right reviews online.” Then the case caught the attention of national media.

to express their opinions on Yelp. More information about :\

the action that led to this Consumer Alert is available here.

Consumer Alert: Questionable Legal Threats

Worse yet, the case caught the attention of senior executives at Yelp. Two
years later, potential patients going to the dentist’s Yelp page see this warning
message:

Got it, thanks!




Although you cannot delete negative coverage, you
can bury it with positive content

The Manhattandentistmentioned aboveisaprime example of whatreputation
management companies advise against. Obviously, more negative coverage
is the opposite of what a medical practice needs to restore trust in the digital
space.

Instead, any reputation expert will advise its cust omers to focus on other
strategies that are more likely to succeed. The best way to deal with negative
reviews and coverage is to bury it with positive content.

How do you bury negative content? By replacing it with a single recipe for
success: use Google's search algorithm in your favor by creating valuable
content that pushes the negative content associated with a business name
after the first page.

It doesn’t happen overnight. And it’s easier said than done.

Regardless of your industry, there are specific white hat marketing techniques
that can be employed to repair your online image. These are legitimate, widely
accepted tactics promoted by some of the most renowned marketers in the
world.

IMEICR R GIEEl d ER 1] 11 effective tactics Digital Authority Partners
employs to successfully restore the online reputation of doctors. YAk ige]11:4\%
believe all doctors should know exactly what steps we follow to repair their
online reputation.

‘

Every doctor should care about his/her online
reputation

As early as 2012, 60% of US customers researched their doctors online.
By 2016, 84% of patients researched new medical practitioners before
their first appointment. Positive reviews and coverage are consistently
considered important or very important before scheduling an appointment
with a specific doctor.

The first page of Google search results tied to a doctor’s name or practice is
the new business card. While some doctors may still choose to ignore this

fact; their prospective patients will not.


https://neilpatel.com/blog/guide-to-reputation-management/
https://neilpatel.com/blog/guide-to-reputation-management/
https://jamanetwork.com/journals/jama/fullarticle/1829975
https://www.yelpblog.com/2016/12/experts-guide-patient-privacy-online-reviews

Strategy #1

Build a website for yourself and/or your practice

The first and most valuable strategy to repair your reputation is to create a website dedicated to yourself and/or your practice. In some cases, you should

consider doing both.

Although you cannot delete negative coverage, you can
bury it with positive content

A website serves multiple purposes. First - it introduces a
doctor to the world. A good physician-dedicated website tells
the story of a specific doctor, the values to which he or she
adheres and provides testimonies about the quality of services
the physician provides.

So, what makes a doctor’s website rank highly in Google search
results?

Use the following checklist to build a website that will improve
your reputation:

Rules for building a great physician website to address
doctor reputation management issues

Rules for building a great physician website to
address doctor reputation management issues

Make a web domain in your name

Create an Present
insights/ blog genuine reviews
section

In-depth bio pages
covering a doctor's past
achievements,

Blog posts help with
search engine
optimization and Google
rankings. When you post
new content on your site,
Google sees it as fresh
content and will prioritize
your site over other
search results. So-make
frequent posts!

As we know, 84% of
patients read reviews
before contacting a new
physician. Make sure
your website includes
genuine reviews from
patients who had a
positive experience.

In order to regain and
maintain a good
reputation, encourage
web visitors to submit
guestions, concerns and
feedback on your site.

Make your contact
information readily

experience and
specialities help Google
and the world learn of a
physician's expertise
and credentials.

touch with you.

available on your site so
users can quickly get in



Strategy #1

Launching your own physician website has multiple
benefits.

First, if done right, your website will be found when patients look up your
name. That's very powerful. Even if patients find some negative reviews,
making a great first impression is imperative.

Second, in online doctor reputation management, it’s best to have awebsite
that clearly presents all the critical information about yourself you want
emphasized. Your website is a building block, a central place that will be
used for all aspects tied to reputation management.

For example, one of the foundational strategies to improve an online
reputation for a doctor involves the act of securing backlinks to the
cornerstone digital property. That can be your own personal website or a
website dedicated to your business.

Either way - for any reputation management campaign to succeed you
need one primary digital property that you own and control. The reason
this matters is because a centralized digital property with a robust
analytics platform is needed to actually measure and improve the overall
effectiveness of your reputation management campaign.

Third, a personal website is your own forum. It's where you can share
updates about your practice, show your thought leadership, and engage
with patients.

In short, having a website is the single most important tactic of reputation
management for doctors.




Strategy #2

Start a blog directed to your patients

If you talk to 10 marketers, all 10 will tell you that the best way to manage

your reputation is to have a blog.

Abloglives on theinternet forever (oras long as you pay for your web hosting).

More importantly, a blog allows you to speak to your patients - current and
future - to show your expertise and the value you bring to your clients.

Most important of all, a regularly updated blog is more likely to bring new
clients, garner repeat business, and help you and/or your practice rank higher
in Google search results.

Why launch a blog for yourself and/or your medical
practice?

Starting a blog may at first seem to be a daunting task. How often should
you publish content? Will you regularly have time to do it? Is it really worth
it?

If you talk to any reputation management company, you will often
see a list of clear and indisputable benefits tied to starting a blog.

If you are in process of repairing your reputation online, here are some quick
reasons why you should start a blog for your practice or yourself.

As other experts have pointed out, a pleasant side effect of physician-run
blogs is that they lead to more business and referrals.

Most importantly though, from a pure reputation management perspective,
a physician blog (preferably on your website) nearly guarantees that your
content appears at the top of the Google search results. This is why most
reputation management companies make the creation of new and original
blog content the Number 1 technique to bury negative results in Google.

In sum, no legitimate reputation management campaign can succeed without
creating great blog content on behalf of a doctor.

Why doctors with a negative online reputation
should start a blog under their own name

Google rewards great blog content. In simple terms, good content is ranked high by
Google for specific keywords to | drive more traffic to your medical business website.

Y Blog posts allow doctors to
It's the easiest way for a doctor to become an established subject expert.

A blog creates a forum in which you can |[talk about your services, expertise and
credentials.

o\

Physician blog posts provide free PR. When doctors create amazing content, they often
receive requests from journalists and other established bloggers for interviews and
expert opinions.


https://www.healthcaresuccess.com/blog/doctor-marketing/timely-tips-doctors-starting-medical-practice-blog.html

Strategy #3

Create blog posts for other websites

The key to success, when dealing with reputation management issues, is to
create relevant, timely content associated with a physician’s name on multiple
platforms. Aswe saw above, one of the easiest ways to create valuable content
is to start a blog.

However, even if you create the single best physician blog on the internet,
that will likely only bury one of the first ten Google search results.

A robust doctor reputation management campaign needs to do more than
that. The easiest way to bury negative reviews or press coverage is to create
new content on other websites as well. For example, at agencies like ours,
we have partnerships with over 400 blogs that accept guest submissions
from the doctors and clients we represent.

First, we work with each client to determine the topics that will best showcase
their expertise. Then our team of writers create long, in-depth content pieces
that are published under our client’s name on other websites. As part of the
guest posting efforts, we secure backlinks to our physicians’ websites or
social media profiles (more on that below).

Doctors should write guest
posts because they:

Improve doctors' online authority and brand awareness

> Lead qualified traffic to a physician's website
Build search engine authority (doctors' guest posts will show in Google's search results)

Are usually allowed to link back to company website or social media profiles (backlinks)

Clearly, guest posting has numerous benefits, but the technique is primarily
used to get backlinks to specific interviews and news coverage about you
and your company. Guest posting can be on another physician’s website,
blog, or social media profile. Links from guest posts will point to whatever
content we create for you.

If you are a doctor with a significant reputation management issue, guest posting is one of the best strategies for displaying additional Google search results

when a patient looks online for your name or the name of your practice.




Strategy #4

Create powerful social media accounts (Linkedin, Facebook) fOor your medical practice

Google takes a wide variety of digital signals into consideration when _ _ _
ranking content for a specific search term. When running a doctor reputation RN AR N E L ER G KO R E e R ERER I L

management campaign, the best way to get meaningful results is by tackling for doctors focus on a strong soclal media presence
all the major signals drawing Google’s attention.

67% of consumers go to social media to get in touch with a business.

It is well established that social media activity has an impact on Google
search results. Specifically, Google is drawn by the number of visits specific 84%) of patients research doctors online before contacting them.

websites and blog posts receive directly from social media like Facebook, Doctors’ social media accounts usually land on page 1 of Google search
TWitter or Linkedin results tied to a medical practice name. .
: :

Patients usually turn to social media for comments, direct messages and complaints,
thus allowing doctors to be proactive with their reputation management.

This strong correlation between Google search results and social media Doctors with a strong social media presence have more loyal followers.

activities is what drives most successful reputaﬁon manacement cambaiens Doctors can use social media to combat misinformation and react to negative coverage.
fordoctors toinclude a social media component. [®=E alal=a o] o]t o el | Npp[=lefE
profiles combined with frequent posts has proven to be a very effective

reputation management technique.

Social media is a powerful tool not only for restoring your online reputation
but also for proactively engaging your patients and future clients. An article
from March 2018 reveals how various physicians all over the US leverage
social media to combat misinformation - not only about their own practices
but also about specific conditions, diagnostics, and other timely healthcare
news that could affect their patients (ex., flu season, epidemics, etc.).

By creating strong social media accounts with regular posts, every doctor
with whom we perform reputation management initiatives will see their
social media profiles rank on the first page of Google search results tied to
their own or their firm’s name within 60 days.

This makes social media management incredibly relevant not only for
reputation management but also for long term digital engagement with your
patients.



https://www.searchenginejournal.com/social-media-seo/196185/
https://www.mdmag.com/medical-news/physicians-unite-on-twitter-divide-on-practice
https://www.mdmag.com/medical-news/physicians-unite-on-twitter-divide-on-practice

Strategy #5

Claim your Google business listing online

According to Google, 97% of users search for local businesses
and local business owners’ names online. For that reason,
reputation management campaignhs often focus on what is
called “local SEO practices.

The first priority when improving a doctor’s reputation is to
make sure locals searching for a doctor’s name see relevant
results - preferably not the questionable ones.

To that end, the most important step when initiating a local
SEQO strategy is for a practice to claim its local Google business
listing.

For example, here’s the Google listing page for a doctor in the
Chicago area:

carmen gnatenco !z Q

All Maps Videos Images News More Settings Tools
About 1,460 results (0.27 seconds)

Dr. Carmen Gnatenco, Internist in Oak Lawn, IL | US News Doctors
https://health.usnews.com/doctors/carmen-gnatenco-580101 ~

Dr. Carmen Gnatenco is an internist in Oak Lawn, lllinois and is affiliated with Advocate Christ Medical
Center. She received her medical degree from University ..

Carmen Gnatenco, Southwest Medical Center - Internal Medicine ...
https://doctor.webmd.com/.../carmen-gnatenco-0f14d622-4afd-4dfc-9f77-ee10b2504... =

Carmen Gnatenco is a practicing Internal Medicine doctor in Oak Lawn, IL. See photos - ! | See outside

Dr. Carmen Gnatenco MD Locations | Oak Lawn, IL | Vitals.com

Dr. Carmen Gnatenco M.D.
https://www.vitals.com/doctors/Dr_Carmen_Gnatenco.html v

Dr. Carmen Gnatenco is an internist in Oak Lawn, IL with over 6 areas of expertise, including Directions Save

Immunization, Weight Loss, and Physical. See Dr. Gnatenco's ... . ale 12
nternist in Qak Lawn, llinois

Address: 4938 95th St, Oak Lawn, IL 60453
Phone: (708) 425-4662

Carmen Gnatenco - Internal Medicine - Advocate Christ Medical ...
https://www.linkedin.com/in/carmen-gnatenco-01884b155

Cicero, llinois - Advocate Christ Medical Center

View Carmen Gnatenco's profile on Linkedin, the world's largest professional community. Carmen has 1 Suggest an edit
job listed on their profile. See the complete profile on ...

Add missing information

) armen (Lhum Add business hours

When searching Dr. Gnatenco’s name, Google search results return herimage,
Google map location, specialty, address, and phone number.

Since reputation management campaignhs center on optimizing the Google
search results, claiming, optimizing, and managing a Google business listing
page is important for online reputation management.

Google allows for mini-posts on the Google listing page - something that
helps with SEO and reputation management initiatives.


https://www.brightlocal.com/learn/add-claim-business-google-business/

Strategy #5

Why reputation management campaigns for doctors

Thisis one ofvarious “social” online listings focus on claiming local business listings for physicians

that carries a lot of weight when tying a

doctor’'s name and medical practice to Reasons why you should claim your Google business listing.
GOogle Sea rCh resu ItS Google business listings appear at the top of Google physician

search results.
There are many CUStOmizaﬁOn OpﬁOnS on . > When Google users make changes to a Google physician listing,

the owner is notified.

the Google Business Listing dashboard, . N . .

. . . oogle business listings allow doctors to link to their recent
giving doctors the opportunity to create blog posts and interviews
pOWGFfUl and inﬂuenﬁal prOﬁleS f()r' Google business listings allow doctors to receive text messages from

potential customers directly from Google.

potential patients to visit.



Strategy #6

Respond to all reviews on Google/Yelp

When looking for new service providers, most customers go to two sources:
Google and Yelp.

For doctors who are doing well - reviews are a great way to attract new
customers. Fordoctors dealingwith unhappy customersand other PR baggage,
online reviews can be a nightmare.

Doctors’ responses to the new world of online reviews have not always been
appropriate or even legal.

In 2016, a Washington Post investigation into 3000+ physician responses
to negative reviews on Yelp and Google showed that an alarming number of
doctors violated HIPAA compliance rules when responding to disenchantec
patients. Other doctors - who used a passive aggressive tone or respondec
rudely to online reviews opened the door to additional criticism and unwantec
attention from online users who were offended by physicians’ postings.

In general, doctors should not take it upon themselves to respond to online
reviews. That'sbecauseitisimpossible to not feel emotional when dealing with
negative comments. Instead, doctors should either designate a staff person
to this task or outsource responses to reputation management consultants.
This approach will often avoid making a situation worse or drawing more
unwanted attention.

Responding to a negative review poorly is not the only problem doctors
face with regard to their online reviews. Another unfortunate tactic some
physicians erroneously employ, not addressing online reviews at all.

» RESP OND

=

x


https://www.reviewtrackers.com/online-reviews-survey/
https://www.washingtonpost.com/gdpr-consent/?destination=%2fnews%2fto-your-health%2fwp%2f2016%2f05%2f27%2fdocs-fire-back-at-bad-yelp-reviews-and-reveal-patients-information-online%2f%3fnoredirect%3don%26utm_term%3d.0743e6871943&noredirect=on&utm_term=.6f45a01c8667

Strategy #6

Neither strategy is good. Some doctors have reported a 30% loss of business after
negative Yelp reviews. As one doctor put it, “Yelp reviews can literally be the bane of
many doctors’ existence.”

Online reviews aren’t only read by patients. A 2013 study showed that 86% of doctors
read their own reviews; 36% also regularly check their competitors’ reviews. As a result,
online reviews can affect not only a physician’s ability to acquire new patients but also
his/her standing as a member of the medical community as a whole.

In general, the appropriate course of action for doctors dealing with online reviews is to
respond to every single new review - positive or negative. That shows others researching
doctors that you listen to your patients’ concerns and address them professionally.

Don't forget - you can’'t make everyone happy. However, you can treat everyone with
respect and courtesy - especially when everyone in the world can see your online
interactions.

A\ :



https://www.sfchronicle.com/business/article/Yelp-reviews-privacy-laws-hamstring-doctors-9975030.php
http://www.medicaleconomics.com/modern-medicine-feature-articles/most-physicians-read-their-online-reviews-survey-finds

How Doctors should address
negative online reviews:

Keep calm. Do not submit an emotional response.
Make sure your answer is HIPAA compliant.

Use fact to explain any confusion or reviewers' defamatory remarks

Speak about standard practices and protocols mentioned in the review -
never about the specific case in question.

Don't ignore valid criticism - if there's something you can do better, admit it
and share how you plan to improve your process and practices.

. . ®
Digital
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Strategy #7

Create medical profiles on relevant directories and social media sites desighed
for doctors

is to create rich profiles on a wide variety of platforms set up specifically

One of the best approaches to online reputation management for doctors
oL > : m HEALTH CARE 6
for doctors. Just like mainstream social media platforms such as Facebook,

Twitter, or Linkedin, social media platforms for doctors stand a very good
chance to rank organically in Google for the search term associated with of 2018, the network has over 1,000,000 doctors and physicians. That's

an online social network for doctors with verified clinicians’ profiles. As

the name of a specific doctor. approximately 50% of all doctors in the US.

Some popular social media platforms and directories for

doctors are: @ sharecare

an online health and wellness platform and doctor directory. Sharecare lists

[fd : § each doctor’s full profile - including insurance plans, years of experience,
OXI m Ity biographical information, specialities, professional affiliations and educational

background. The platform also allows doctors to answer questions and provide
an online social network for doctors with verified clinicians’ profiles. As thought leadership on specific topics.

of 2018, the network has over 1,000,000 doctors and physicians. That’s
approximately 50% of all doctors in the US.

WeobMD

one of the largest healthcare news and directories in the world. The company
allows doctors to create free profiles and advertise on the platform to get
new patients.



Strategy #7

How physicians and reputation management agencies should optimize healthcare directory profiles

Healthcare directory profiles play a critical role in reputation management campaigns. This infographic shows the top reasons why doctors should care about
their online directory profiles:

For reputation management companies, creating

Why Doctors should create directory online profiles in established directories is an “easy

- - _ win” to influence google search results. Given the
proﬁles fOI' thEII’ practlces. nature of some of the directories - where doctors
need to verify their identity - new profiles for specific
doctors are usually easy to set up and then rank in
Google. Google sees verified directories as highly

Usually free for doctors to create a profile

2 Your directory profile will rank in Google

legitimate social signals for ranking those profiles
> Directories provide summary content highlighting your expertise, hiehlv for specific kevwords
experience and certifications ghly P y )
Whetheryou are actively working on your reputation
or not, one thing is certain: you should absolutely
' have yourself and your practice listed on some of
N the most popular - and free - directories in the US.

15




Strategy #8

Be helpful online by posting on relevant Q&A sites and threads

One often ignored technique for ranking high in Google search results is the
practice of creating profiles on Q&A websites and responding to questions
posted on message boards that are within the doctor’s specialty.

For example, Quora is the most popular question and answer website in
the world. It ranks 90th for the most popular sites in the world and 3rd for
Q&A sites. On Quora, anyone can create a profile under their own name and
contribute to the community.

However, Quora has a lesser known benefit. Engaged users who create
relevant content using their actual names, can be up-voted by their users.
This usually results in that individual profile ranking higher for the name of
its author.

In simple terms: a doctor can create a Quora profile under his/her name. After
answering questions on specific topics, the Quora profile link will appear in
the results of a Google search when a user looks for the name of a specific
doctor.

Qunra E Home Z Answer ‘ Notiﬁcationp . healthcare ‘
x

CQuora uses cookies to improve your experience. Head more

Feeds _ Related Topics

A Medicine and Healthcare
Top Stories T “ Health

36m Followers
Bookmarked Answers

Medical Conditions
and Diseases
2.2m Followers

Links (&) Follow 67m  [] Bookmark

L .
M Entertainment Read Answer Links Topic FAQ Most Viewed Writers
Pharmaceuticals

., o
ln::,' Association Football RO

= A war - Madici i M A
‘ﬂ Current Events in Answer - Medicine and Healthcare Doctors

2E el Is it appropriate for a man to give CPR to an unconscious 2 1m Followers

9 ArsenalFe. woman? Or should it be done by another woman? e IEaR T

Brvece A. Reed, Critical Care Paramedic 13 yvears service. 2177k Followers
Answered Nov 23, 2016 - Upvoted by Margarita Orlova, | am biologist in profession
and a frequent patient myself and Timothy Sly, Epidemiologist, professor, Ryerson
University, Toronto

L Y . .
i, Eminem (musician)
Cancer

L}
. Adobe Photoshop 435 6k Followers

..
Bl Air Travel

CPR is nothing like you see on TV. Having performed . " b i ?:gg;_n_.; llow
.. Design . . i, : 36 ollowers
9 CPR on hundreds of occasions let me enlighten vou on s % ‘.—-

) e o D Dermatolo
? Photography several key factors that I have found to be universally S o . ¥ i

o g P e 396 4k Followers

e o i --

How physicians and reputation management agencies use
Quora to rank organically in Google

The following infographic is based on a Quora thread around the SEO benefits
of using Quora to get positive results.


https://insights.aelieve.com/website-rankings/reference/best-question-and-answer-sites/
https://insights.aelieve.com/website-rankings/reference/best-question-and-answer-sites/

How physicians and reputation management agencies use Quora to rank organically in Google

The following infographic is based on a Quora thread around the SEO benefits of using Quora to get positive results.

How to use Quora for SEO and
Reputation Management Purposes:

2 Create a catchy profile and tagline
> Add personal blog/ medical business practice in your profile
2 Regqularly answer questions submitted by the community

> Use relevant links in your answers

 Mention other doctors / experts in your answers
> Start new threads and get responses from the community

> Follow, and follow back, other users

. . o
Digital
SAUTHORITY &&d



https://www.quora.com/How-do-I-use-Quora-for-SEO-and-link-building

Strategy #9

Use YouTube to post promotional content, highlight testimonials, and make
your YouTube profile rank highly in search results

Hereisalesser-known fact: YouTubeisthe second most popularsearch engine
in the world. Furthermore, YouTube is also a tried and true tactic that has
become increasingly popular among doctors to attract new patients, learn
new methods, and even attract new employees.

In addition, YouTube allows users to create a custom URL in their own name
for their channel. As that URL gets backlinks, it will start ranking in search
results.

The SEO benefits have made creating a channel and getting a custom URL a
very popular technique for reputation management firms.

Of course, there is a catch. According to Google, a channel must meet the
following criteria to get a custom URL:

9[0) Have at least 100 subscribers

Be at least 30 days old

D

Have an uploaded channel icon photo

Have uploaded channel art

¥
O

This means that if a reputation management company is to reap the SEO
benefits for a client from YouTube, it's not enough to just create a YouTube
profile.

First, reputation management companies need to work with the client
to create relevant video content. Then, that video content needs to
be promoted. Potential subscribers need to be found and encouraged,

through campaigns, to follow the channel.

In the end, this is worth the effort. When a doctor or reputation
management company uses Youlube correctly, the YouTube channel
for a specific physician can become one of the top ten search results
associated with a specific doctor’s or practice’s name.



https://www.google.com/search?q=youtube+custom+url+requirements&oq=YouTube+custom+URL+requirements&aqs=chrome.0.0j69i64.12376j1j4&sourceid=chrome&ie=UTF-8

How physicians and reputation management agencies use YouTube to rank organically in Google

Many doctors feel intimidated by video content. When

we think video - we think high tech video editing, sound Benefits of using YouTube for doctors

editing, special effects, and more.
Prepare relevant video content showcasing your thought leadership
Actually, any doctor with a smartphone can become >
a videomaker. The videos can be about any relevant
healthcare topic. Some examples include: testimonials,
health related tips / tricks, video from a conference, etc.

Monitor and respond to comments to your videos
Customize your channel with images, links and colors

Generate original titles so your videos can be found organically on YouTube .

Create detailed descriptions for your videos

Participate in video testimonials with your patients

>
>
>
>
>
>
>

Consider filming videos in collaboration with other doctors

Any video - small or big - can help with reputation
management. Especially when you are dealing with
negative online reviews, Youlube becomes a great AUTHORITY b
channel for online visitors to see you in action, sense your

personality and charisma, and relate to you as a doctor

outside of any negative reviews found online.

YouTube is one of the most powerful tools to quickly and
efficiently improve your online reputation.




Strategy #10

Use SlideShare to showcase your expertise, thought leadership and

skills as a doctor

Creating a powerful SlideShare online profile is another popular technique
used by reputation management companies to remove negative reviews
from the first page of Google search results.

SlideShare is a social network allowing users to publish professional
presentations, infographics and documents online. The website gets
approximately 80 million visitors a month and has over 30 million users. In
2012, the company was purchasted by LinkedIn for $119 million.

How physicians and reputation management agencies
can use SlideShare to rank organically in Google

SlideShare has long been used for marketing and SEO purposes. Like other
techniques presented in this article, SlideShare is simply another online social
network which, when used correctly, can offer businesses and physicians
a much needed search result in the process of burying negative results in
Google.

Like Quora, SlideShare is created around topics. This makes it easy to create
a robust strategy to rank higher in Google search results.

Search relevant topics in your industry and medical specialty
Design a compelling slide presentation around a topic

Contact other blogs / sites that cover the specific topic

SlideShare

Ask for backlinks to your SlideShare presentation or account

As with other techniques discussed in this article, SlideShare is great for
reputation management. Prepared correctly, Slideshare accounts can even
replace other Google search results and help physicians rank higher for their
own content.


https://www.slideshare.net/
https://www.businessinsider.com/linkedin-is-buying-slideshare-2012-5?op=1

Strategy #11

How physicians and reputation management agencies track online

presence in real time

Reputation management never stops. Even when a specific issue is resolved,
physicians must be diligent about their online presence and quickly react
appropriately when necessary.

The best way to handle your reputation management is to create a Google
custom alert. When users go to this link they can set up a specific alert for
any word or combination of words of interest:

Google

In the search bar above, a doctor can enter a personal name or the name of
the business. Any time the name is mentioned online, an email alert is sent.

This strategy is very effective because it allows doctors to easily maintain
their reputation management.

Rather than waiting until the last possible moment to respond to negative
reviews or negative PR coverage, physicians can deal with problems early.

In reputation management, it’s imperative to answer criticism proactively and
quickly counter any negative publicity.

This simple tactic will keep you instantly informed and give you peace of mind.
With custom alerts you can sleep well at night because you know you have
access to any good or bad online news as soon as your name is mentioned.



Summary:

Most reputation management companies prefer to speak about their strategies in vague terms to avoid revealing their secrets.

Online reputation management for doctors is a science. To bury negative results, a doctor or company needs to employ these 11 techniques to create fresh,
authentic and relevant content to replace negative online reviews.

Doctors should remember that the elements of reputation management that change Google’s search results won’t have an effect overnight.

Many clients want to know exactly how long it will take to bury specific results. The answer is: nobody knows. In general, it can take between 4 and 6 months
for aggressive reputation management campaigns to be 100% successful, but no one can honestly guarantee that.

Looking for more online reputation management guidance?
Contact Digital Authority Partners at hello@digitalauthority.me or 312-820-9893.
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